
B. City Plan Theme: Make Hull a World Class Visitor Destination 
 
Hull will be known across the UK and beyond for its unique heritage and 
culture – a city with fascinating, world-class places to visit and great things to 
do. Visitor numbers will treble and more residents will take part in Hull’s rich 
and varied culture, leisure and sporting activities 
Strategic objective: Create jobs, and triple visitor numbers 
(City) measures of success (proposed): Successful City of Culture bid; 
Employment rate; % with basic skills; NEETS / benefit claimant rate; increase 
in visitor numbers to key attractions 
Key Council strategies: Cultural (regeneration) strategy 
 
Clearly, there is a very good offer from the city’s museums, leisure and arts 
venues, and high quality sports clubs already in place.  However, the City 
Plan identifies two specific programmes that will accelerate change under this 
theme:- 

 The City offer 
o The Waterfront (South of Castle St) 
o Historic Old Town 
o Hull Central (Inc. event space) 
o Beyond the City Centre 

 Raising the Profile of the City 
 
The initial prioritised projects that sit under these programmes include the 
following projects that are a focus for the Council:- 

 regeneration of the Fruit Market, including the development of an iconic 
new gallery and visual arts centre; 

 development of a cruise terminal close to city centre visitor attractions ; 
 investment in Hull’s Old Town, including a revamp of Trinity Square to 

make the most of its distinctive character and its potential as a place to 
hold events and other activities; 

 HMS Illustrious – a University of Hull idea to acquire the Royal aircraft 
carrier when it is decommissioned to create a major new visitor 
attraction, conference centre and education facility; 

 a new drive to promote Hull’s heritage and culture brands – including 
Wilberforce, the Siege of Hull and Larkin – across the UK and beyond. 

 
 


