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Introduction 
 

The Hull Community Safety Partnership includes 
representatives from a wide range of organisations, including 
those with statutory responsibility for community safety (*) and 
also groups who are key to shaping and delivering to the 
same agenda. These include Humberside Police*, Hull City 
Council*, Humberside Probation Trust*, Humberside Fire and 
Rescue Service*, Health (Clinical Commissioning Group)*, 
HMP Hull, and representatives from the Voluntary & 
Community sector. 
 
The reduction of re-offending, crime, substance misuse, anti-
social behaviour and the fear caused by them within all 
communities requires action by a number of agencies, 
organisations and individuals, and includes other Boards such 
as the Safeguarding Adults Board. Stopping the type of 
behaviour that affects others can be either direct or indirect 
and may involve activity to identify key issues; address 
specific issues already highlighted or the giving of advice or 
information in order to change public perceptions about the 
true levels of problems experienced. 
 
A key ingredient to success is a two way communication 
process, allowing our residents to provide feedback on their 
concerns and agencies to respond in an open and inclusive 
way. Effective communication also relies on a clear 
understanding of your ‘audience’ and what will work in terms 
of engaging them in a two way dialogue. 

 

 

 

Of course, like other strategies, there are limited resources 
with which to implement the key activities and therefore, there 
must be an evidence-based, targeted response for all 
engagement activity. Duplication will be minimised by aligning 
communications plans with other Strategic Boards and 
through effective liaison through the CSP Communication 
Group and the Safer Schools Partnership.  
 
This strategy aims to detail a framework that provides an 
effective communication process that not only raises 
awareness of the work of the Community Safety Partnership 
but also seeks to communicate with key audiences in a way 
which will increase community engagement and involvement 
and address those behaviours and issues that directly affect 
individuals and communities.  
 

Vision 
 
As a Partnership, we want to create safe, healthy 
environments where people and businesses can thrive. 
 

Mission 
 

Hull Community Safety Partnership will work together to 
provide the strategic vision and leadership in the drive to 
reduce crime and continuously improve the safety of our 
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residents, businesses and visitors. The Partnership will focus 
on intervention, prevention and detection, taking a proactive 
approach to the issues of substance misuse, crime, re-
offending and antisocial behaviour.  
 

Communication Aims (also see Appendix 1) 

 

• To raise the profile of the Community Safety Partnership, 
its aims, outcomes and initiatives 

• To improve community confidence and gain community 
support engagement and involvement in identifying and 
addressing priorities  

• To raise awareness of safety measures and what is 
acceptable and safe behaviour in every day life 

• To gain a better understanding of behaviour, promoting  an 
environment where unacceptable and offending behaviour 
is challenged and discouraged and social norms are 
reinforced  

• To reduce the fear and perception of crime; substance 
misuse, anti-social behaviour and adverse impact to the 
environment 

  

Objectives 
 
Our internal Partnership Objectives are to: 
 

• Act as ambassadors/advocates for community safety, 
participating in communicating the Community Safety 

Partnership aims and outcomes and the links to the wider 
City Plan in a clear and concise manner 

• Encourage and facilitate a multi-agency approach for all 
engagement with residents and stakeholders, to not only 
communicate with but to also understand the issues within 
individual communities 

• Co-ordinate communication activities across the wider 
Partnership so that all partners working within the 
Community Safety Partnership are working towards 
shared communication aims and outcomes 

• Ensure all communications are of a high quality and 
effective in voicing one clear, consistent message 
throughout all partnership communication channels 

• Use publicity material and multi-agency channels to 
highlight the work that is being done by the Partnership to 
reduce crime and to reassure the community 

• Develop consistent cohesive campaigns that educate and 
encourage the community to adopt safe measures in their 
daily lives 

• To create a Partnership brand which promotes 
understanding of purpose and ownership 

 

Our external Partnership objectives are to: 
 

• Provide reassurance to the communities of Hull 

• Ensure all stakeholders are engaged in identifying 
partnership priorities 
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• Emphasise the Partnership’s accountability to the 
Community by making local people aware of the work of 
the Community Safety Partnership 

• Demonstrate that the Partnership listens and consults with 
all sections of the community  

• Be responsive to the local (area) needs in providing 
information, and advice to raise awareness and to inform 
decisions 

• Establish a framework for consultation and engagement 
with partners and the wider community through networks, 
meetings and other mechanisms (email, bulletins etc.) 

• Ensure that the community knows what the Partnership is 
doing, why it is doing it and the outcomes they have 
achieved 

• Reinforce social norms related to target audiences  

• Ensure equal access to partnership projects and initiatives 
through well targeted communication 

 

Brand Values & Identity 
 

Values: Prevention, Protection, Safeguard, Education, 
Support, Enforcement, 
 
It is vital that the partnership adopt a single compelling 
identity, one that encapsulates the vision and mission of the 
Partnership along with its brand values.  This will determine 
what people think and feel about the Community Safety 
Partnership.  By listening to residents, schools and 
businesses, responding to their issues and consistently 

communicating as one brand we will build confidence in the 
Community Safety Partnership and our audiences will be 
more receptive to its messages. 
 

Identification of the Key Messengers 
 

People are heavily influenced by who communicates the 
information. 
 

It is recognised that all members of each organisation within 
the Partnership are ambassadors or advocates of the 
Partnership. Each person has a key role on behalf of the both 
their organisation and the Partnership.  
 
The members of the Community Safety Partnership Board 
and work streams are easily identifiable as key 
communicators. It is important to recognise that the 
Community Safety (delivery arm) colleagues who support and 
directly deliver work on behalf of the Partnership also present 
key channels for both internal and external communication. 
They take the lead in commissioning work and are often the 
focus of enquiries and complaints. The approach to 
communication by this group of individuals directly influences 
the quality of services provided by their individual 
organisations and the Partnership as a whole.  
 
Community Safety Partnership Board and work streams have 
committed to ensure that all members of the Community 
Safety Partnership are kept informed of the latest 
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developments through regular briefing within agencies and by 
e-communication channels.  
 

Nominated officers from a range of organisations form the 
Community Safety Partnership Communications Group and 
the Safer Schools Partnership, developing key activities to 
support this agenda. A shared communications process for 
the Community Safety Partnership through these Groups will 
produce many advantages: 
 

• A more effective approach to the planning and execution 
of campaigns through the use of combined resources, i.e. 
budget, staff resources, communication channels 

• A more co-ordinated and integrated approach to identifying 
and tackling issues at neighbourhood and city wide level 

• A consistent communication from one source that creates 
understanding, confidence, reassurance and satisfaction 
which ultimately increases positive perceptions of the 
achievements of the Community Safety Partnership and 
actual levels of crime throughout the City 

• Identification of the most appropriate messenger for each 
stakeholder group 

 

Key Messages 
 
Re-offending 

• There are alternatives to criminal behaviour – re-offending 
(Positive Changes) 

 

Violence 

• Don’t tolerate it, report it  

• Violence is unacceptable in any form - DV 

• Perpetrators will be held to account for their abusive or 
criminal behaviour - DV 

• Perpetrators can change their behaviour if they are 
motivated to do so – DV 

• Hate Crime will not be tolerated 
 
Business & Commercial Crime 

• Secure it – buildings, homes, personal property, bicycles 
 
Substance Misuse 

• ‘Conversations about alcohol’ – encourage people to talk 
about their alcohol intake and consider making ‘small 
changes’ around their drinking which can help with 
improvements to health and general wellbeing  

• Alcohol or Drugs Misuse is something that not only affects 
you – but also your friends, family or your colleagues  

• ‘Recovery is a reality’ – Recovery from misuse of drugs or 
alcohol can mean improvements to not just individuals’ but 
also their families and communities 

 
Neighbourhoods: 

• Criminal and anti-social behaviour is unacceptable –  
Neighbourhood nuisance, Community Payback 

• Positive Parenting - taking responsibility for your children - 
Proud Parents, Families Week 
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• Get involved - Neighbourhood Networks, Common 
Tasking,  

• One Voice - Crimestoppers 

• Get involved - Rewards for involvement  

• Stay safe and healthy – taxis, alcohol, drugs, personal 
safety 

• Beware – loan sharks 

• You’re not alone – we’re here to help 
 

Understanding Our Audiences: Research 
& Consultation 
 
The Community Safety Partnership recognises the value in 
identifying and understanding the audience with which it is 
communicating. This will help us to determine what motivates 
them, how and when to communicate, as well as ensuring that 
the messages are relevant to them. We will do this through 
customer profiling, consultation groups and the use of hotspot 
analysis.  
 
The Partnership, through the Hull City Council Customer 
Insight Team, will carry out or commission annual surveys to 
seek views, opinions and perceptions of our residents. 
 
To enable effective targeting of resources, the Community 
Safety Partnership will also make use of intelligence, research 
and consultation information gathered through the 
Neighbourhood Network, Priority Setting events, schools 

surveys and the People Survey analysing this information 
alongside other data (Crime statistics, ASB data etc).  

 
Communication Channels 
 

When developing partnership campaigns or awareness 
initiatives there will be a variety of channels, communications 
methods/ mixes used, which will be dependent on the type of 
messaging and the target audience involved.  The channels 
below are the more corporate channels and have been 
highlighted to provide an outline protocol to ensure approach 
to their usage is consistent.  This list is not exhaustive and 
does not include internal communication channels e.g. staff 
newsletter or other channels which may be more appropriate 
(see appendix 2). 
 

Social Media (Facebook, Twitter, Linked-in, YouTube) 
Developing the use of social media is highlighted within all of 
the delivery plans. It is fast becoming the most cost effective 
way to reach a targeted audience. As part of the work 
undertaken by the CSP communications group bespoke social 
media projects will be developed and rolled out across the city 
in accordance with Hull City Council’s social media policy. 
 
Plans to develop community safety e-books and apps are 
currently being explored and best practice from other CSP’s is 
being compiled and evaluated. 
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Website – to ensure consistency, all content regarding 
partnership activity will be communicated through one 
dedicated source, the Hull City Council website. For partner 
websites any reference to their Community Safety Partnership 
initiatives will link from their site through to the dedicated site 
which will display their content.   
 

Ward newsletters – partnership projects and initiatives 
specific to areas of the city will be communicated via 
individual area/ ward leaflets.  A section dedicated to the work 
of the Community Safety Partnership providing more targeted 
marketing with messages tailored to meet the needs of the 
individual audiences.  
 

Public Relations (PR) - the Community Safety Partnership 
Officer will co-ordinate the work of the partnership and where 
PR is necessary for jointly funded initiatives then this will be 
generated via the Hull City Council press office.  Key 
messages will be agreed, with final approvals for all PR to be 
sought from respective partner PR departments. 
 
Customer Access Points (including Call Centres) – the 
development of the A-Z is an essential for all 300300 staff as 
it details projects and initiatives and where calls need to be 
directed to.  If a campaign dictates that all responses are 
directed to anyone of the individual partner organisations then 
their relevant or equivalent A-Z should be reflective of the 
same information and their staff equally as knowledgeable. 
 

Scrutiny – there is a requirement to report progress regarding 
community safety to the relevant scrutiny commission. This is 
a public meeting which provides an opportunity to highlight the 
work of the Community Safety Partnership. The Citysafe & 
Early Intervention team will co-ordinate the reports to the 
Commission. 
 

Intranet or equivalent internal IT networks – used to 
communicate projects and initiatives across the wider 
Community Safety Partnership ‘family’ in a simple, easy to 
understand fashion.  It will provide internally facing information 
that tells staff who we are; what we’re doing; current 
performance, key projects underway. 
 
Meetings and events - the reporting of meetings plays a key 
role in communicating the decisions and future developments 
of the Partnership and as such any relevant available medium 
should be considered. The Partnership will ensure that the 
structure and relationships of meetings is properly 
documented and reported on. 
 
Training & awareness sessions – as part of the Safer 
Schools Partnership delivery plan, a directory of training has 
been compiled for the Partnership. This is designed for school 
age children and can be delivered upon request. The principle 
of the training directory can be developed by the CSP 
communications group to offer training and awareness 
sessions to different sectors of the community. 
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Media 
 

The Partnership is aware of the significant role and influence 
of the media (including the press, radio and television). As 
such, when communicating with the media, the needs of both 
the Partnership and the media agency should be met in a 
professional manner. The Partnership will proactively engage 
the local media to promote their work, advise, inform and 
reassure the communities of Hull. 
 
Contact with the media will only be through those officers 
nominated by their individual organisations as being 
appropriately skilled to represent a professional perspective. 
Press releases will be agreed by any one of the designated 
officers on behalf of the Partnership. 
 
In terms of crisis or reputational management the CSP Board 
will either invoke the Emergency Planning procedures or 
responding to requests from the media through the most 
relevant organisation depending on the severity. However, if a 
CSP response is required this will either be done through the 
CSP Chair or the most relevant representative on the Board – 
see  Appendix 4.  
 

Monitoring & Evaluation  
 
The Partnership acknowledges the importance of monitoring 
the effectiveness of all of its communications in terms of 
public engagement and perception. 

 

All community engagement activity will have clear briefs which 
include purpose, outcomes and measures and will be 
evaluated to ensure that these were met and to identify good 
practice or areas for improvement.  
 
Each of these partner evaluations will be collated by the CSP 
Communications Group to provide statistics on event 
participation. Successful campaigns will be promoted widely 
and collated information will be contained within an annual 
report. 
 

Communication Plan & Resources 
 
All staff within partner organisations are, as previously 
outlined, ambassadors and advocates of the Partnership and 
as such are regarded as being available in order to deliver this 
strategy. The starting point for all projects or initiatives will be 
to contain the costs within existing resources.  
 
The Community Safety Partnership Communications Group 
and the Safer Schools Partnership will produce a forward 
communications plan for the year to support the City Plan/ 
Community Safety Partnership outcomes. This will identify 
where any additional funding is required. The Community 
Safety Partnership Board has allocated small pots of funding 
from the Community Safety Fund to support the Development 
and Communication Plans.  Any partner who wishes to apply 
for funding will be required to complete a CSP 
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Communications group funding application. All funding 
requests will be considered by the CSP Communications 
Group and the decision to award funding will be made by the 
group. Budget monitoring for this funding stream will be 
undertaken by the group. 
 
External funding will be explored where partner funding is 
unable to cover the costs. 
 
The Community Safety Communication Plans will be reviewed 
annually and aligned to the City and Community Safety 
Partnership Plans. 
 

Partnership Campaigns 
 

Partnership Campaigns will be developed around the CSP 
Strategic Aims, outcomes and priorities and will be designed 
to complement the CSP Development Plan. A number of 
seasonal campaigns will form the basis of the CSP 
Communication Event Calendar. In addition the Safer Schools 
Partnership will maintain a directory of training resources 
available to schools. 
 

Each campaign will follow this process to establish the: 

• Need, purpose and outcomes  

• Audience, audience views & methods 

• Costs, measures & evaluation 
 
All campaigns will include the CSP logo and branding. 

 



 10 

Appendix 1 
 

Strategic Aims 
 

We will support the City and the Police & Crime 
Commissioner’s plans in creating a thriving city, maintaining 
community safety and protecting the public from serious harm 
by: 
 

• Reduce crime, re-offending, substance misuse and 
anti-social behaviour through effective collaboration and 
targeted resources and provision  

• Support victims and reduce the risk of victimisation 
through a victim centric approach, a focus on outcomes for 
individuals, families and communities, embedding 
restorative practices and working towards a restorative 
community 

• Provide an improved environment where unacceptable 
and offending behaviour is challenged and 
discouraged through better understanding of behaviour, 
early identification, support and intervention where 
required 

• Improve community confidence by deploying 
resources using an intelligence-led approach - 
responding effectively to the needs of our communities by 
targeting people and place and focusing on those incidents 
which have the greatest impact on the victim, families and 
communities 

 
 
Outcomes  
 

• More people in training, education, paid or unpaid work  

• Fewer people involved with crime and anti-social 

behaviour 

• Fewer repeat and vulnerable victims (anti-social 

behaviour/ domestic violence) 

• People experiencing improved health outcomes including 

substance misuse and mental health  

• People feel safe at home, in their neighbourhoods and the 

city centre 
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Appendix 2 
Communication Process 
 
 
 
 

 

 
 
 
 
 
 
 

 
 
 

Evaluate  
Success 

 
 
 

Implement  
campaign 

 
Understand  
Audience: 

•Who 
•Where 
•What  
•How 

 
Understand 

Issue: 
Analysis,  

& outcomes 

 
Agree  

approach & 
mix: 

Social  
media  

 



 12 

Appendix 3 
Communication Methods and Mixes 

 

Stakeholders 

Marketing Tool Frequency 

Victim Perpetrators 

Children/ 
Young 
People 

Local 
Community 

Opinion 
leaders VCS 

Schools and 
Colleges 

External Generic        

CSP Conferences  Annual                

Community Newsletters Quarterly               

Priority Setting conference Annual        

Social Media (twitter/facebook) Weekly updates               

Multi-Agency Websites Quarterly review               

Campaigns        

Posters Per project               

Leaflets Per project               

Traditional Media Per project               

Building Projector Per project               

Advertising  Per project               

Plasma Screens Per project               

Internal        

Priority Setting workshop Annual         

Staff Briefings 6 weekly        

Intranets 6 weekly        

Staff e-news Weekly         

Staff Notice Boards 6 weekly        

Briefing Papers 6 weekly        



1

2
3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

51

52

53

54

55

56

57

B C D E F G H I J K L M N O P Q R

Saturday Sunday Multiple Events
Substance Misuse 

Team

Neighbourhood 

Network

Neighbourhood 

Nuisance
Police

Humberside Fire & 

Rescue
Public Protection

Domestic Abuse 
Team (Hull DAP)

University

February March April May June July August September October November December Jan-14

SUBSTANCE MISUSE 

TEAM

E-Newsletter 

Launch 28th Feb 

2013

Compass event 

around 

International 

Women's Day 

(TBC)

Hi We Can Help 

Website Launch -
22/04

Recovery Is A 

Reality Event at 

City Hall - 26/04 
(TBC)

Newsletter issue 2

Diana Johnson - 

visit to J2R

Drug Action Week - 
20/05 (TBC),

Synthetic Highs 

Campaign

Newsletter issue 3
Safer Injecting 

Campaign (TBC)

Substance Misuse 

Awareness / Bank 

Holiday Event - 
26/08

Newsletter Issue 4

Freshers Week

Newsletter Issue 5

Alcohol Awareness 

Week, 

After Freshers 

Week Campaign 

(TBC)

Christmas 

Campaign

Newsletter Issue 6

Dry January

NEIGHBOURHOOD 

NETWORK

Friday Weekly 
Updates

1)Red Nose Day - 
15/03/13                                                                                                                                                                  

Friday Weekly 
Updates

1)Neighbourhood 

Network Awards - 
25/04/13                                                  

Friday Weekly 
Updates

Friday Weekly 
Updates

1) Big Lunch - 
02/06/13 

2)Neighbourhood 

& Home Watch 

Week - 15th to 23rd 
June                                            

Friday Weekly 
Updates

KC stadium 

FAMILY DAY

Friday Weekly 
Updates

1)National 

Allotment Week - 
5th to 11th August 
Friday         Weekly 

Updates

1) Neighbourhood 

Network AGM 

2)Harvest Festival   
Friday Weekly 

Updates

1)National 

Personal Safety 

Day (Suzie 

Lamplough) - 
14/10/13                            

2)CSV Make a 

difference Day   

3)Get safe on-line 

Week - 21st - 25th 

Oct 4)Halloween - 
31/10/13                             

5)Freshers Week                                 
Friday Weekly 

Updates

1)Bonfire Night - 
05/11/13                      

2)BBC Children in 

Need - 22/11/13                  
Friday Weekly 

Updates

1)Christmas 

Campaign                 
Friday Weekly 

Updates            RP 
article in Substance 
misuse newsletter

1)Property Marking 
Friday Weekly 

Updates

Neighbourhood Nuisance

Summer 
Alcohol 

campaign - 24th 
May 6-11pm 
(under 18's)

Summer Alcohol 
campaign - 14th & 
21st June 6-11pm 

(Under 18's)

1st-5th July Not 
Where I Live Week                      
Summer Alcohol 

campaign - 13th & 
27th 1-6pm (Adults)   
19th 6-11pm (Under 

18's)

Summer Alcohol 
campaign - 23rd 6-
11pm (under 18's)   

24th 1-6pm (adults)

Freshers week      
Operation Staysafe - 

6th & 7th (City 
Centre)

Operation Staysafe - 
11th, 12th, 18th & 

19th (Hull Fair)

Christmas PITs - 

6th, 7th, 13th, 

14th, 20th & 21st 

8pm - 1am City 

centre (Under 25's)      

Police

KC stadium 
FAMILY DAY

Yum Festival: 8-10 
August

Trinity Festival: 24-
26 August

Prison Day (Sgt 
Mick McLaughlin 

lead): October (yet 
TBC)

Christmas 

Campaign

Humberside Fire & Rescue
Fashion Week: 29 

April – 4 May
Christmas 

Campaign

Public Protection  Noise action week 
Food Safety 

Week/child safety 
/Kid Alert 

Families week 
World 

Environmental 
Health Day

National consumer 
week

Hull college health 

and wellbeing 

week

MAJOR CITY EVENTS
Hull Big Weekend 

9th - 12th May

KC stadium 
FAMILY DAY

Veterans Day 
26th/27th

Trib Fest 17th / 18th Hull Fair
Christmas 

Campaign

Domestic Abuse Team (Hull 

DAP)

NATIONAL / 

INTERNATIONAL EVENTS
See comments See comments See comments See comments See comments See comments See comments See comments See comments See comments See comments See comments

University Events

February March April May June July August September October November December January

1 1 1 1 1 1 1 1 1 1 1 1

2 2 2 2 2 2 2 2 2 2 2 2

3 3 3 3 3 3 3 3 3 3 3 3

4 4 4 4 4 4 4 4 4 4 4 4

5 5 5 5 5 5 FALSE 5 5 5 5 5

6 6 6 6 6 6 1 6 6 6 6 6

7 7 7 7 7 7 2 7 7 7 7 7

8 8 8 8 8 8 3 8 8 8 8 8

9 9 9 9 9 9 4 9 9 9 9 9

10 10 10 10 10 10 5 10 10 10 10 10

11 11 11 11 11 11 6 11 11 11 11 11

12 12 12 12 12 12 7 12 12 12 12 12

13 13 13 13 13 13 8 13 13 13 13 13

14 14 14 14 14 14 9 14 14 14 14 14

15 15 15 15 15 15 10 15 15 15 15 15

16 16 16 16 16 16 11 16 16 16 16 16

17 17 17 17 17 17 12 17 17 17 17 17

18 18 18 18 18 18 13 18 18 18 18 18

19 19 19 19 19 19 14 19 19 19 19 19

20 20 20 20 20 20 15 20 20 20 20 20

21 21 21 21 21 21 16 21 21 21 21 21

22 22 22 22 22 22 17 22 22 22 22 22

23 23 23 23 23 23 18 23 23 23 23 23

24 24 24 24 24 24 19 24 24 24 24 24

25 25 25 25 25 25 20 25 25 25 25 25

26 26 26 26 26 26 20 26 26 26 26 26

27 27 27 27 27 27 21 27 27 27 27 27

28 28 28 28 28 28 22 28 28 28 28 28

29 29 29 29 29 23 29 29 29 29 29

30 30 30 30 30 24 30 30 30 30 30

31 31 31 31 31 31

February March April May June July August September October November December January

Appendix 4

CitySafe & Early Intervention Year Planner 2013 – 2014

NATIONAL EVENTS

Half Term: Friday 8 February (close) Monday 18 February (re-opens)

Easter Break: 22 March (close) 
Monday 8 April (re-opens)

Half Term: Friday 24 May (close) 
Monday 3 June (re-opens)

Summer Break: Monday 22 July (close)
Monday 2 September (re-opens)

Autumn Half Term: Friday 25 October (close)
Monday 4 November (re-opens)

Christmas Holidays: Friday 20 December (close)
Monday 6 January (re-opens)

Public Protection: Hand Hygiene, Health effects of smoking / 
Smoking laws / Illicit tobacco sales and health effects of shisha, Air 

pollution, and drainage presentation

Neighbourhood Network: Friday Updates (e-newsletter that is sent 
out to NN groups - a good way of disseminating information to the 

public)

Substance Misuse Team: Bi Monthly newsletter (e-newsletter giving 
information on Substance Misuse Services and partner agencies 

influence on the recovery agenda)

CITYSAFE & EARLY INTERVENTION 

YEAR PLANNER 2013 - 2014

Public Holidays
New Year's Day - January 1 

 Good Friday - March 29 

 Easter Monday - April 1 

 Early May Bank Holiday - May 6 

 Spring Bank Holiday - May 27 

 Summer Bank Holiday - August 26 

 Christmas Day -  December 25 

 Boxing Day - December 26 

Hull School Term Times

Ongoing Initiatives
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